Dagligvare pa Snap
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2022 Global Alter Agents research commissioned by Snap Inc.
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® Who They Are

3.6M - 3.8M

Est. Monthly Reach

® 3.6M- 3.8M

@ Where They Are

Top States
Viken
Oslo

Vestland

Gender

N\

47.3%
Male

m 47.3%

See All Locations

Top Cities

Oslo

Bergen

Ullensaker

Male Female

47.3% 52.5%

B Male Female

47.3% 52.5%

See All Demographics

52.5% i 35+
Female Typical Age
m 52.5% H 35+

See All Content

] What They Are Consuming

User Stories 95.6% m95.6%
Popular User 83.0% = 83.0% _
Stories e e
Official 75.5% m 755%
Age
56%56%
17%17%
10%10% 8% 8% 9% 9% .
] - .

13-17 18-20 21-24 25-34 30+




2.5 MILLIONER

DAGLIG AKTIVE
BRUKERE | NORGE

Source: Snap Internal Data
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SNAPCHAT HAR STORST DAGLIG DEKNING
BLANT DE MELLOM 18-30 AR

B4 %
13% 712%
58 %
2%
38% 36%
2%
. 8
Q3




DAGLIG DEKNING 30+

7%

61 %

46 %

bk %

&0 %

36 %

35 %

l s

23 %
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Annonseformatene

Fortell samme historie — pa forskjellige mater

Kamera

Hva? Kommer
du til IKEA bare
for a spise
pelse?

TaMur Narkedsaraise, 208 personer, | 7-04 & januar 2022

Commercials AR-linse
(6s nonskip)

Filter




Fordi formatene har ulike oppgaver:
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STORY AD —~
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SNAP ADS &
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COMMERCIALS
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CONTENT WITHIN
STORY ADS

TID BRUKT MED FORMAT
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Formater som leverer pa Storytelling s

11.34 2.

seconds

4038

COMMERCIALS
seconds
dentsu scncHMARKS Z ‘ 2
seconds
\_ Attentive seconds per 1,000 impressions Azfpen dentsu {3 LU y

Source: Attention Economy, In partnership with Dentsu, Lumen, Snapchat: Augmented Reality - A New Shape of Attention
(N 2099)
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N

13,8

30s

Ulike formater. Ulike oppgaver

113

(non-skip)

/

4.5

Attentive seconds

1,7 1,6

. . ]

15s Non-skippable 6s Bumper
15s / 20s

TV YouTube

Instagram Stories Facebook infeed Instagram infeed

Social

2,8

1,7
3 .
Mobile Web Desktop 2 square meters
Digital OOH

Full page

Press

Azimmn T H\/|S|ON LUMEeN

/

@ Sources: Attention data from Tvision (TV), Lumen (Digital, print, OOH) (2021)

® Sources: Attention Economy, In partnership with Dentsu, Lumen, Snapchat: Augmented Reality - A New Shape of

Attention (Nov 2022)



Husk! &
Det er forskjell pa Commercials og Snap Ads!

Commercials Snap Ads
6 sekunder Non Skip o Skippable
o Vart storste
Fortell budskapet pa 5 BN S Budskap og avsender fra
sekunder QI(LLU § YALG sekund 0
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Husk:

" THE FUNDAMENTALS

for tilpasning av Snap Ads!




Benytt distinkte merkemarkorer

"\ GIR 0SS

ALDRI
PAPRISI

Slagord

Logo

Forpakning Lydlogo / Jingle



1 Distinkt

PASSER TIL ALT




2 Tydelig budskap og produkt

Ren dusj uten
skrubbing
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3 Tydelig avsender \/

ETB.1924




4 Lyd paoglyd med mening .




HAR LYD PA?

SNAPCHAT INTERNE TALL 2023



5 Ettfokus




6 Tilpasset Snapchat

HENNIG

. OLSEN

A ETB.1924
e, P




7 Stoppeffekt

Gode virkemidler for stoppeffekt
kan drive lenger videovisninger!




Best practice drev salgssuksess

Why Snapchat? v

Snapchat Boosted Sales
by 10% for Coop Extra

forbusiness.snapchat.com/inspiration/coop-extra-success-story



Tilpass for plattformen, legg
opp til egen produksjon!




Bruk av samme person/elementer pa tvers av formater:
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Da er det snart mandag, dere.
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Med mange Snapchat spesifikke uttak

3 tips som gjor deg
klar til mandag
Part 1
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Andre gode uttak pa Snap:

STRIMLET KYLLINGFILET

Salvinge, 250 g

TCV Samme folk og budskap, bare tilpasset!
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Interaksjon med Snapchatteren







Snap Inc. Internal data Q2 2023



43% av de som bruker linse er i alderen 35+!

Snap Inc. Internal data Q2 2023



Bruk linser for oppmerksomhet
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Vise utvalg

HENNIG ]
OLSEN




Fa folk til butikk

MrAy 10,00
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Y forenkler

kundereisen

.

60% left

mhet

: reklameoppmerkso

35 sek

spilletid per bruker

Sources: Snap Brand Lift Study of Norway Snapchat users 2022 / N=339/250 | Snapchat Ads Manager
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Sources: Snap Brand Lift Study of Norway Snapchat users 2022 / N=396/445 | Snapchat Ads Manager



CASE

Cloetta

+3pp

@kning i Merkevareoppmerksomhet (+12%)

+&pp

@kning i reklameoppmerksomhet (108%)’

2 Kameraformater bidro til:
@kning i kjgpsintensjon (+133%.) | merkevareoppmersomhet
(+7 pp.)

1Snapchat Brand Lift Study of Norwegian Snapchat users 2024. May 4 - Jun 3. Location and age data subject to limitations. 1001 respondents.

+133%

| reklameoppmerksomhet
(+21pp.)

Pn Ps AR linse, filter & Commercials i auksjon

+18%

| kjgpsintensjon
(+24 pp.)



CASE STUDY
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@kning i annonseerindring (+17 pp.)

L
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0
0

@kning i budskapserindring (+5 pp.)

L
U

(A

I 7

@kning i kjgpsintensjon (+8 pp.

1Snapchat brand lift 28/7 -10/8 2024 . Exposed n=2401 Control n=2403

Kul"deklubb

Kiep og vinn
valsIPemgaskin!

3 8tk gavekort verdi




CASE STUDY

COOP PRIX

FORT GJORT!

Annonseerindring (1.4x benchmark)

+10 pp.

Budskapsassosiasjon (2.5x benchmark)

1Snapchat brand lift 28/7 -10/8 2024 . Exposed n=2401 Control n=2403

AR-LINSE

STORY AD COMMERCIAL SNAP AD

@ o G

I Q Stories +1 e
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3 ortu NYT 5 SERUNDER MED HVOR FORT KLARER DU A

- ET DANSENDE DOVENDYR SKIPPE DENNE REKLAMEN?

tips for a gjere”
handleturen fort
gjort!
Sponset




